
DIGITAL GROWTH ACCELERATOR

Overview Deck

CANIT SOLUTIONS



CULTURE & VALUES
The Mission is the Boss

Disagree with whoever you want, whenever you want, if that is what is best for the 
company’s mission. Because no one pulls rank in a discussion. Expertise is more 
important than hierarchy. To help brands use digital for accelerated business growth 
is the single mission and the ultimate boss

Responsibility with freedom

Freedom to ask uncomfortable questions and challenge the startup quo, try new 
things and fail, tread unchartered waters. Be responsible with this freedom – be 
honest, stick to timelines and transparent about progress.

Be the Benchmark

Don’t adhere to someone else’s legacy, we build our own. Immersing oneself in 
respective field of expertise. Talking to experts, understanding different 
perspectives and asking questions. To become an expert themselves, as that’s what 
the clients expect.

Think Digital, craft growth

Digital is the clay, The insights and strategies are the bricks, the growth is the house. 
Focus on the clay and the bricks, never forget that its a house you want to build at 
the end of it.



Traditional marketing strategy is losing relevance. The 
brand's of today need innovative ways to mark their 
presence in the competitive world. CANIT helps the 
brands plan and execute digital strategies that transform 
the brand presence and accelerate the business growth.

WHAT WE DO



PURPOSE

Mission

Digital Growth Acceleration

Our Vision

Unifying digital capabilities to power growth 
and acceleration for brands

Business Growth

Value Proposition - solutions for Communication  
Automation and Navigation for business growth.

What do we do?
We believe that digital as a medium is meant to serve business  
growth not slowly

How do we do what we do?
We make it simple for brands to understand their current &  
forecasted growth and build digital strategies to accelerate it.

What do we actually do?
We create solutions that use data to illuminate and simplify every 
aspect of digital growth



Brand Building

• Identifying Target
• Creating Strategy
• Driving Digital Awareness

Brand Community Building

• Identifying Trends
• Creating Campaigns
• Driving Engagement

Business Growth

• Listening and Research
• Digital Advertising
• Generate ROI

Digital Assets

• Marketing / Business collaterals
• Websites
• Social presence
• Video /Photo assets

Marketing & Reputation

• Social Media Marketing
• Influencer / PR / personal 

branding
• Listening & benchmarking
• Response management
• Email automation
• Managed tech integrations

Advertising

• SEO
• Social Media advertising
• Google Ads
• Database marketing
• Lead Gen campaign
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Online Collaterals

• Website

• Search Engine Optimisation

• Marketing collaterals blogs

Business Collaterals

• Colour schemes and brand guideline

• Brochures

• Newsletters

• Digital PR

Social Collaterals

• Email Automation Setup

• Social Media Handle management

1. Digital Assets



Plan

• Campaigns that engage and grow

• Execute leads through activities

• Trends that social media is excited about

• Develop content strategy and calendar

Act

• Incentive based campaigns

• Engagement driven initiatives

• Interactive stories

• Brand user activations

• Influencer outreach

• Digital PR activities

Convert

• Drive Inquiries

• Digital advertising

• Lead generation campaigns

• Re-targeting advertising

2. Digital Marketing



DATA

ANALYSIS

The scope of Digital Reputation Management 

(DRM) is divided in the following areas.

• User responses to questions/ clarifications

• Feedbacks and reviews

• Competition benchmarking

• Social Listening, Keyword tracking

• GMB review and management

3. Digital Reputation / Response



DATA

ANALYSIS

Measure, track, and analyze all your website and 

social-media data to maximize online return-on-

investment (ROI).

1. Track key performance indicators – users, 

bounce rate, time on page, event clicks, user 

movement, popular product pages, etc.

2. Track and measure user behavior and movement 

to optimize your website and campaigns.

3. Optimizing and tracking of marketing campaigns 

– find the right audience and capitalize on it.

4. Track conversion ratios – newsletter signups, 

registrations, logins, video-views, web clicks, 

time spent on website, etc.

4. Data Analytics



DATA

ANALYSIS

The application of Digital Technology in the 

scope of marketing can be in the following ways.

• CRM Integration

• Omni-channel Chatbots

• Email Automation

• Feedback Systems

5. Technology



STRATEGISING GROWTH



OUR
APPROACH

www.openmediahouse.com | www.carpediemindia.in | www.spaceterior.in | 
www.blog.prateektechnosoft.com | www.ramrajcotton.in | www.drlizalexander.com | 

www.pearldentalchennai.com | www.brooksvayu.com | www.lakshmiskinlaserclinic.com
| www.abiblue.abishowatech.co.in | www.silverfoxkey.com | www.axuslearn.com | 

www.roonwalsuzuki.com | www.choksha.com | www.www.advaycapital.com | 
www.chennaiday.org | www.carosellecheese.in | www.chennailiverfoundation.org | 

www.www.rsoilfield.com | www.clayandglaze.in

Websites

Social Media

Design & Branding

Animation Video | Branding | Brochures | Corporate Videos | Intro videos | 
Logos | Microsites | Print Ads | Reels | Social Media creatives

DIGITAL ASSETS

Lakshmi Skin Care | Sharon Ply India | Sankara Eye Hospitals | OKJ Jewellery | JCS | RIT 
Chennai | RSB Chennai | Choksha | Vels Medical College and Hospital | Nuts n Spices

http://www.openmediahouse.com/
http://www.carpediemindia.in/
http://www.spaceterior.in/
http://www.blog.prateektechnosoft.com/
http://www.ramrajcotton.in/
http://www.drlizalexander.com/
http://www.pearldentalchennai.com/
http://www.brooksvayu.com/
http://www.lakshmiskinlaserclinic.com/
http://www.abiblue.abishowatech.co.in/
http://www.silverfoxkey.com/
http://www.axuslearn.com/
http://www.roonwalsuzuki.com/
http://www.choksha.com/
http://www.www.advaycapital.com/
http://www.chennaiday.org/
http://www.carosellecheese.in/
http://www.chennailiverfoundation.org/
http://www.www.rsoilfield.com/
http://www.clayandglaze.in/
https://drive.google.com/drive/folders/1J0fi0juXO1y1QeeBx1leGIX1GsMtn_Z_?usp=sharing
https://drive.google.com/drive/folders/1t1lfP3nyL3UeMNmNqhk_9Wk3qSpM1Abk?usp=sharing
https://drive.google.com/drive/folders/1R8lbTmkZ9GnFzzM9N_4jhH0tjUb5LVaX?usp=sharing
https://drive.google.com/drive/folders/1xjRqdODr-PLqg1xaoAtqOujEp6liFz_b?usp=sharing
https://drive.google.com/drive/folders/16ZPPFcAFeJTbCPCM2x-03cPpV-eGhWbe?usp=sharing
https://drive.google.com/drive/folders/12HA5oqmnITRcOfdsL80cM9yye7HLpWpT?usp=sharing
https://drive.google.com/drive/folders/1MJ8vMFLkTRQjAgfwgaV6TZB3XieRzEjg?usp=sharing
https://drive.google.com/drive/folders/1tDDankhfypIoe07uQ-RDhBe_SkFiCjj4?usp=sharing
https://drive.google.com/drive/folders/1vVJg3e6wDgILFO_3OGWMXxSS6Qrbu-Iq?usp=sharing
https://drive.google.com/drive/folders/1dDdbWixct1O83xLjW2Z30-A6qWda9RiT?usp=sharing
https://www.instagram.com/lakshmiskinlaserclinic/
https://www.instagram.com/sharonplyindia/
https://www.instagram.com/sankaraeyehospitals/
https://www.instagram.com/okjthejewellerystore/
https://www.instagram.com/jcsjewelcreations/
https://www.instagram.com/ritchennai/
https://www.instagram.com/ritchennai/
https://www.instagram.com/rsbchennai/
https://www.instagram.com/chokshaofficial/
https://www.instagram.com/velsmch/
https://www.instagram.com/nutsnspices99/


DELIVERING ROI



OUR
APPROACH

Approach

Devised social media campaigns in the following buckets.

Product Story – We spoke about the various type of jewels, quality, 

craftsmanship and exclusivity.

Brand Story – We drive conversations on their brand values, history, 
associations, accolades and press.

People Story – We shared the experience of customers, founders and the 
employees of Brand JCS.

Objective

The jewellery market in India is abuzz with new trends tirelessly changing its course in the blink of an eye. In such a competitive market, JCS Jewellers needed to

strongly advocate its blend of traditional and modern designs with superior craftsmanship. The brand wanted to increase its reach, social presence and prowess of its

unique designs in jewellery.

Results

DIGITAL SERVICES

50%

10X

50k+

Increase in daily follower engagement

Leads for exhibitions and display events

Followers on Social Media account



OUR
APPROACH

Results

DIGITAL SERVICES

Solution

Helped the client move from intuition backed to data-backed decision making through 
the following projects

Regular Reporting: Periodic reporting that helped the client keep track of marketing 
spending and ROI, enabling them to drop unsuccessful campaigns and increase 

spending on successful ones quickly

Monthly Strategy Meeting: Reviewed last months strategy during the first week of 

 v r   ub  qu  t  o th. Th  curr  t  o th’   trat g  i  al o di cu   d duri g thi  
meeting.

Easy to Absorb Format: Data is presented in an easy-to-understand format and in 
easy-to-use tools so that reports are consumable across the entire organization and the 

different hierarchies

Objective

With active digital marketing campaigning every week, the client wanted to track and measure through KPI the result of all of their marketing spend week on week. Their

activities were split into two;

1) Increasing reach for their social initiatives, and

2) Increasing footfall to their hospitals.

5%

2X

10

Increase in daily foot falls at the hospital

Increase in Social media account followers

Top searched Keywords leading to website 



OUR
APPROACH

Results

REPUTATION 
MANAGEMENT

The scope of Online Reputation Management (ORM) is divided in the following areas.

• Brand listening & ORM

• Competition Listening
• Fake account management

• Publishing via ORM tool
• Keyword Listening
• Campaign Management 

• Data Analytics for sentiment analysis

Issue
Excessive negative chatter, poor google ratings, delayed customer care response

Objective
- Protect the reputation, f ind marketing insights, improve customer service and enrich 

content w ith data.

Solution
- Internet monitoring tool combined w ith advanced sentiment analysis w orking 

together to protect the brand, analysing audience opinions, and connect w ith 

potential customers.

- Prioritize neutralizing the panic state of the customer by bringing the negative 

sentiment to a neutral state. Effective reassuring f irst responses w ere drafted 

suited to different issues. Quick response sent out to follow ers within 10 min.

2X

100k+

80%

growth in Google Rating

Responses attended to in a year

Positive to neutral user sentiment



CASE STUDIES

Read all our case studies here to dive into the bra d’ 

acceleration journey



TOGETHER WE TAKE OFF
TO GREATER HEIGHTS

Follow us 
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